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Tiara Craig is a Marketing and Visual
Communications gracuate from \Wade College
with visual merchandising and marketing
professional experience in fashion retail. brand.
strategy. and in-store experience. During her
studies she honed the ability to design visual
concepts based on target audience. trend

©awareness and building on brand enpagcment.
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DISPLAY

The creator used layer masks and blending modes to achieve smooth
transitions between textures. while adjustment layers enhanced the overall
color harmony.

Designed In : Adobe Photoshop
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The creator created this book cover using Inspiration : NMood Board
lllustrator focusing; on a clean acsthetic layout and ' -
brand concept.

Designed In: lllustrator . Pinterest
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This creator made this design using Inspiration: Mood Board
InDesign and real-life sculpting to create
realistic features.

Desiogned In: Adobe InDesign &
Pinterest
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This Creator using in store display curated to
drive brand awareness and augmented virtual
try on.

Desioned In : Al
Generated
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This creator used cross promotional Inspiration: Mood Board
promotions and themed campaign for eye =
. . | partners card
catching details. - QIBANKOF TEXAS
SAVE MONEY
o SAVE LIVES s
Designed In: Canva oo Qg
October 30 - November 8, 2020 3
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FOR IMMEDIATE RELEASE: December 6th, 2025

Media Contact:
Tiara Craig, 318-759-4906

Starbucks: € y Meets € ity as “C ity First Mornings™

Dallas, TX- Starbucks today announced the launch of Community First Mornings, a new
monthly gathering series designed to reconnect customers, partner
through intentional, community-driven experiences. Beginning next month, Starbucks stores
nationwide will host a community gathering at the start of ¢

and local neighborhoods

ch month—reviving the welcoming
“third place” environment where people can come together, feel at home, and build meani

connections.

“Starbucks has always been more than great coffee,” said [Dominic Carr, Executive VP,
“It’s been a place for conversations, creativity, and community. Community t Mornings
allows us to lean back into that purpose—creating intentional spaces that bring people
together in real, human ways.”

While Starbucks remains committed to digital innovation and customer convenience, the
company recognizes that technology should enhance not replace the spirit of community.
Community Fi s aims to intentionally balance both, creating predictable, in-person

moments where customers can slow down, conneet, and feel at home in Starbucks again,

The purpose of Community First Mornings is not just for Starbucks but also for the lo
have their spotlight , open table talks , nonprofits to have volunteer sign ups and of coul
gathering will include a featured beverage or pairing to celebrate the event and encourage

participation.

Community Fi
5th,2026 with 2

Momings will roll out at participating Starbucks stores beginning January
dditional programming and collabora

oms planned throughout the year.

HiH

COMMUNITY FIRST MORNINGS!

CONNECTING OVER COFFEE ——

Every First Sunday of the Month!

8AM-2PM |

| 30;,0/3"951&{» nnmxs!.

—_PLUS! —
FREE CAKE POP

WITH ANY PURCHASE!

THERE WILL BE

GAMES AND
AN ART SHOW!

Creator used articles and marlket
research for campaion press
release and Al concepts to build

Desioned in: Al Generated
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Designed to Empower. BE BOLD.

A.Marie
Jewels

SIGN UP FOR 10% OFF YOUR FIRST
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Harmony Luxe Stack

$55.00 USD

Golden Crown
Fortress Ring

$45.00 USD

This Creator used bright colors and
aesthetically pleasing photography to create
chic e-commerce shopping,

Designed In: Shopity

hitps//y10vvp ndmyshopity.com %@ GW


https://y10vvp-nd.myshopify.com/
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AFFORDABLE
COURIER SERVICES

AFFORDABLE
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SERVICES

Delivery Service

No packages over 200lbs, if so please reach out via email or call.

25 miles
§49.99

WHY CHOOSE US

Every additional mile

S1

Creator used masculine features and
Call to Actions button for assertive
communication.

Designed In: Go Daddy

hitps://attordablecourierservicesnet/services % Gmy



https://affordablecourierservices.net/services

This creator used bright and soft
colored accessories and clothing to
tell a story Tor target customers.

Showcasedk: Tyler's Dallas ik GW
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This creator used masculine
features such as darlk colors and
fixtures to bring brand awareness
Lo target customers.

Showcased: Tvler's Dallas
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COITIACT PAGL

< Mail :
tiaré\cré\ig37@gmail.com

Phone Number: 318 759 41906

Linkedln :
hittps// www linkedin.com/in/tiara

Craioy/



https://www.linkedin.com/in/tiara-craig/
https://www.linkedin.com/in/tiara-craig/

