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SEQUENA “QUEEN” ALEXANDER

Sequena “Queen” Alexander is a creative director,

experiential designer, and marketing professional

whose work focuses on designing meaningful

brand and event experiences. Her background

combines visual communications, spatial design,

and storytelling to create environments that

engage audiences and bring ideas to life.

Queen’s career has included curating art

exhibitions, producing events, and developing

visual campaigns that connect culture, community,

and brand identity. Her work often blends design

thinking with experiential marketing, using physical

environments, graphics, and digital media to create

memorable interactions for audiences.

With a strong foundation in marketing and visual

communications from Wade College, Queen

approaches every project with both creative vision

and strategic thinking. She enjoys developing

concepts that move from idea to experience,

whether designing an event activation, creating

branded environments, or producing visual

storytelling through design.

Queen’s work reflects a passion for creativity,

entrepreneurship, and innovation. Through her

projects, she aims to design experiences that

inspire people, tell compelling stories, and leave a

lasting impression.
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Experiential Design / Exhibition Booth

Concept rendering and exhibition booth design created for the TD Jakes Foundation at the International Leadership Summit in

Orlando, Florida. Designed with a museum-inspired approach, the space translated the Foundation’s programs into a clear, visually

engaging experience that strengthened brand presence and encouraged meaningful audience interaction.

CLIENT: TD JAKES FOUNDATION 2025

FINAL

RENDERING
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Experiential Design / Exhibition BoothCLIENT:

Concept renderings developed to visualize an exhibition booth for the TD Jakes Foundation. The design emphasized brand

visibility, program storytelling, and an inviting layout that encouraged attendee interaction while clearly presenting the

organization’s mission and initiatives.

FINAL
RENDERING

TD JAKES
FOUNDATION
2024
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Experiential Design / Exhibition BoothCLIENT:

Concept renderings developed to visualize a branded experiential activation for Okera Banks, a celebrity stylist and costume

designer known for her work across fashion, film, and high-profile clients. The design translates her signature luxury aesthetic

into an immersive environment, blending storytelling, striking visuals, and intentional audience engagement.

OKERA
BANKS-2025

Software: MidJourney
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Software: MidJourney
Software: 

Adobe Illustrator

Experiential Design / Exhibition BoothCLIENT:

Concept rendering and logo developed for the Green Teen Summit exhibition environment. The design focused

on creating an immersive, youth-centered experience through spatial planning, color-coded learning zones,

and visual storytelling centered around sustainability, innovation, and community engagement.

TD JAKES
FOUNDATION
2025
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Developed concept wind flag designs as part

of an experiential marketing activation for the

Texas State Fair, focused on enhancing guest

engagement and on-site brand visibility.

The flags were designed to capture attention

within a high-traffic outdoor environment,

using bold typography, culturally relevant

Texas imagery, and vibrant, festive visuals to

create an immediate sense of arrival and

excitement. Positioned as environmental

signage, the designs contribute to the overall

event experience by guiding guests,

reinforcing brand presence, and setting the

tone for an immersive fair atmosphere.

STATE FAIR OF
TEXAS WIND

FLAGS

BOLD EVENT DETAILS FESTIVE ILLUSTRATIONS

Experiential Marketing

Software: 

Adobe Photoshop

7



IDENTITY
BRAND

Creative Portfolio 2024-2026 Sequena  “Queen”  Alexander

8

QREATIVE



LOGO
REDESIGN

BEFORE

For this redesign project, the freedom to

select any brand was given, and the Little

Debbie logo was chosen for a modern

refresh. The updated design features

refined typography that is bolder and more

cohesive, along with a simplified Swiss roll

icon for a cleaner, more contemporary

look. While elevating the overall aesthetic,

the redesign still preserves the nostalgic

charm of the original, resulting in a more

versatile and visually polished brand

identity.

AFTER

Brand Identity/ Logo Redesign

Software: 

Adobe Illustrator
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Brand Identity/ Logo Design

LOGO 
DESIGN

Designed the 2025 STEAM logo for the T.D. Jakes Foundation, developing a bold, future-

focused visual identity that reflects innovation, education, and opportunity. The design was

created to resonate across digital and physical platforms, supporting the foundation’s

mission to inspire and empower the next generation through STEAM initiatives.

CLIENT:
TD JAKES
FOUNDATION
2025

SUBMARK

Software: 

Adobe Illustrator
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Brand Identity/ Logo Design

LOGO 
DESIGN

Designed the 2024 STEAM logo for the T.D. Jakes Foundation, developing a

bold, future-focused visual identity that reflects innovation, education, and

opportunity. The design was created to resonate across digital and physical

platforms, supporting the foundation’s mission to inspire and empower the

next generation through STEAM initiatives.

CLIENT:
TD JAKES
FOUNDATION
2024

Software: 

Adobe Illustrator
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Brand Identity/ Logo Design

LOGO 
DESIGN

Developed the logo and visual

identity for The Greenwood

Gallery, creating a refined mark

that reflects a sense of

community, safety, and cultural

legacy. Inspired by the history

of the gallery and its roots in

Black Wall Street, the design

balances sophistication with

purpose, establishing a

welcoming and recognizable

brand presence across

exhibitions, digital platforms,

and curated experiences.

CLIENT:
THE
GREENWOOD
GALLERY Software: 

Adobe Illustrator
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Visual Storytelling/ Fashion

Designed a statement jacket for The Greenwood Gallery’s Black History Month launch, inspired by the legacy of Black

jockeys in the Kentucky Derby. The piece uses fashion as a medium for cultural storytelling, blending bold visuals with

historical narrative, and features an educational blurb on the arm highlighting a key fact about the Derby’s history. The design

honors identity, legacy, and often overlooked contributions within the sport.

FA
SH

ION

CLIENT:
THE GREENWOOD GALLERY

Software: 

Canva
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ILLUSTRATIONS & MERCH DESIGN

Wrote and illustrated the published children’s book Mr. Paul Can Do It All, creating the full visual and narrative world from concept to

completion, including the cover and all interior illustrations. The project brings the story to life through expressive, character-driven

artwork and was further extended with a custom pillow featuring the main character, transforming Mr. Paul into a tangible, memorable

figure inspired by a real-life individual and rooted in warmth, personality, and storytelling.

MERCH

Visual Storytelling/ Books

Softwares: 

Canva & MidJourney

15



Wrote and illustrated a published children’s book, creating a complete narrative and visual world that engages young

readers through expressive characters and vibrant storytelling. The project reflects a strong ability to merge writing and

design, transforming an original idea into a cohesive, market-ready publication.

Visual Storytelling/ Books

Softwares: Canva & MidJourney

16



Wrote and designed the published I Love 90’s TV: Black Television Word Search, developing both the interactive

content and all accompanying visuals to celebrate iconic shows, figures, and moments in 90s Black television.

The project blends entertainment with cultural recognition, creating an engaging, market-ready publication that

invites a broad audience to connect with and revisit the era’s lasting impact.

Visual Storytelling/ Books

Software: 

Canva 

17
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FRONT BACK

Wrote and designed the published I Love My HBCU Vol. 1 word search, creating both the interactive content and all accompanying

visuals to celebrate the culture, legacy, and impact of Historically Black Colleges and Universities. The project blends entertainment

with education, offering an engaging, market-ready publication that invites a broad audience to connect with and honor HBCU pride

and history.

Visual Storytelling/ Books

Software: 

Canva 
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BRAND
EXPERIENCE 

CAMPAIGN

Designed a pop-up activation concept for a

collaboration between fashion designer

Okera Banks and the American Heart

Association, using experiential marketing to

bring awareness to women’s heart health.

Known for her bold, statement-driven

designs, Okera Banks’ aesthetic informed the

visual direction of the activation, blending

fashion with purpose. The rendering

integrates spatial design, brand storytelling,

and audience engagement to create a

visually impactful, immersive environment

within a high-traffic setting, positioning the

experience as both a meaningful, cause-

driven initiative and a compelling brand

moment.

CLIENT:
OKERA BANKS-2025

Promotional Design/ Campaign

Software:  MidJourney
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PROMOTIONAL
DESIGN EVENT FLYER

Designed the 2024 Legends & Lilies Brunch flyer for

Distinctively Her at the T.D. Jakes Foundation, creating

an elegant and visually compelling promotional piece

that reflects celebration, empowerment, and femininity.

The design features highlighted speakers, refined

typography, and cohesive color storytelling to capture

the tone of the experience while driving awareness and

attendance for the event.

CLIENT: TD JAKES
FOUNDATION
2024

Promotional Design/ Event Flyer

Software:  Canva
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PROMOTIONAL
DESIGN EVENT FLYER

Designed a promotional flyer for a free

children’s book reading event for Mr. Paul

Can Do It All, creating an inviting and

engaging visual that captures the warmth

and spirit of the story. The design features

playful, character-driven elements and

clear event messaging to attract families,

build community interest, and encourage

attendance.

Promotional Design/ Event Flyer

Software:  Canva
22



PROMOTIONAL
DESIGN MARKETING ASSETS

Designed a promotional flyer for All Set Property Services, creating a clean, professional layout that clearly

communicates services while building brand credibility. The design combines structured typography, strong

visual hierarchy, and cohesive branding to capture attention, establish trust, and drive client engagement.

CLIENT: ALLSET 
PROPERTY
SERVICE

Promotional Design/ Marketing Flyer

Software:  Canva
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PROMOTIONAL
DESIGN MARKETING FLYER
Designed a social media visual for Elle Vie, a Dallas-

based personal care brand, creating a refined and

engaging post that reflects the brand’s elevated

aesthetic and lifestyle focus. The design blends clean

composition, cohesive branding, and intentional

messaging to capture attention, strengthen brand

presence, and connect with the target audience

across digital platforms.

CLIENT: ELLE VIE
Promotional Design/ Marketing Flyer

Software:  MidJourney
24
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E-mail Queen@Thegreenwoodgallery.com

Website

Phone 214-815-9948

https://queen633.wixsite.com/saportfolio
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