JUSTIN GE@RGE

Marketing - Creative Direction - Strategic
Vision + Creative Solutions




The most impactful solutions are not always the
most obvious. They are imagined through
creativity , adaptability, and, strategy.

The octopus is the foundation of |1 -1~ GERRCE ,

It represents creative and unconventional
problem solving at its finest.

Approach branding, marketing, and
management the same way. Blending strategy

and creativity to build impactful solutions and
experiences.

Leave a lasting impression



JUSTIN

GE@RGE

TABLE OF CONTENTS

Y

10

11

About Me
Personal Brand Page

Huntrix- How 1t's Done Tour Merchandise

Date Night at The State Fair of Texas-
Promotional Strategy

Men's Haberdashery Re-Merchandising

Inatiative

Nike “Keep the Classics Classic™
POFP Display

Starbucks “Common Grounds”- Book Club

Schiaparelli “What's in a Name?™-
Brand Narrative Direction

e —
12
13
14

15
16

17
18

19
21)

JLMarc’- Luxury Marketing Strategy
Tailored Magazine- Brand Concept
Talored Magazine- E Commerce Diesign

Marvel: Haus of M- Luxury Brand Expansion
Marvel: Haus of M- Packaging and

Presentation Strategy
Ever After- Brand Direction

Ever After- Assortment Direction and
Visual Merchandising

P&NTHEON- E Commerce

P&NTHEON- Packaging and
Presentation Strategy

P&NTHEON- Social Media Analysis

Contact Page



Justin’s background is in hospitality, but at its core, his work has
always been about creating experiences and shaping how people

connect with a brand.

In every role he’s held, he focused on more than just

operations— He paid attention to how a space felt, how people were
engaged, and how consistently the brand showed up across every
interaction. Whether it was improving the customer journey,
elevating service standards, or driving p-erfﬂrmanr.e he was always
thinking about how to make the experience more intentional and
impactful.

That perspective naturally connects to his academic background in
Marketing & Management, where he has built a strong foundation
in brand strategy, consumer behavior, and how brands
communicate and grow. It's helped him better understand not just
what works, but why it works.

He is especially drawn to industries where brand and experience go
hand in hand — like fashion, lifestyle, and consumer-facing
brands—but he is ultimately interested in any space where he can
help shape a strong, thoughtful brand presence.
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JUSTIN GRRGE

BRAND ESSENCE

.

STRATEGIC CREATIVE IMPACTFUL
Strategic thinker. Creative visionary. Brand builder. Purpose-driven Storytelling and W Results-focused
I blend insight with creativity to build meaningful decisions that visual expression execution that
brands, elevate experiences, and drive impact. build strong that make brands creates growth
brand foundations. unforgettable. and connection,



5N |

How Its Done, Tour Merch

Customer Profile

Touring artists, promoters, and major stadium venues
seeking to maximize audience engagement, brand
visibility, and revenue through live events and
merchandise strategy.

Brand Strategy & Craative Dirsction &
Tour & Venus Planning

Merchandizing Strategy & Product
Devalopment

Revenus Forecaszting & Salas
Modsling

Intagrated Marksting Campaigns

Conzsumer Engagement Strategy

Experential & Visual Merchandising

Diata-Oriven Decizion Making




At The State Fair
of Texas

Client Profile

Increase awareness, attendance,
and on-site sales via scalable
strategy aimed at diverse
audiences with higher ticket
purchases and spending.

Goal: Create compelling,
value-driven offers that expand
reach and maximize revenue.

Promotional Strategy « Revenue
{ Optimization » Audience
Segmentation » Experiential
Marketing » Pricing & Bundling «
Consumer Insights » Conversion
Design + Sales Growth

.

@ Date Night

AT THE STATE FAIR OF TEXAS!

Tiered deals for every Kind of night out -
from first dates to family reunions!

Friends Family
Night Out Reunion

o)

Hiry 5 agmissian
tickets, get 5 at 7= tickets, got 10 frea

50% off

1300 concessian

Ist Date

Buy 1 admassson ;
2 Buy 10 admiscion

thekat, met 1 half o

30% off 40% off
100 concesslon ;
& ride tickats

500 concession

& ride tickets & ride tickets

GFT YOUR TICKETS NOW!
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Haberdashery Restructure®
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Remerchandising

Luxury

Merchandising

Strategy

Retail Concept ]
Developrmert !
Assortrrent Planning LG
& Product
Segmentation

Visual

Merchandising &
Styling

Custarmsr o
Experience Design
Shrink Reduction
Strategy
Space & Fixture
Oiptirnization
Cross-Merchandiing
Strategy '-
Brand Alignrmernt & b
Pasiticning

Display images generated
with ChatGPT




S Nike &
Keep the Classics Classic

KEEP THE = \
CLASSICS L T Customer Profile

CLASSIC - r - (o4 Innovative consumer-centric \ WY
' -~ markefing solufions that ’ I ‘

enhance brand storytelling,
drive-in store engogement,
and seamlessly connect
phiysicol retail with digital
fouchpaints to increase
conversion and loyalty.

Brand Strategy
Creafive Direclion

Consumer Insight

Campaign
Development

Experiential Marketing
Data Capture Strategy
Yisval Merchandising
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Client Profile

Evolve brand perception and reinforce its *third place”
positioning through a community-driven platform that
increases in-store traffic, sales and engagement.

Brand Strategy « Experiential Marketing - Strategic
Partnerships » Integrated Campaigns « PR & Launch
Strategy « Loyalty Programs « Event Coordination
Performance Analytics « Revenue Growth
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Client Profile

Foreward-thinking brands and organizations seeking to translate their
identity into compeling, mutti-dimensional storytelling assets. The
ideal client is a business operating within luxury, fashion, lifestyle, or
creative industries that recognizes branding as more than a visual
system—but as a narrative ecosystem that drives perception,

' engagement, and long-term cultural relevance.

Brand Narmative Development
Creative Direction (Luxury Editorial)
Visual ldentity Translation

Concept Development
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A luxury fashion concept developed to explore
the intersection of cinematic storytelling and
high-fashion brand design. Marvel: Haus of M
targets style-conscious consumers who seek
bold; identity-driven pieces that communicate
power, individuality, and evolution. The brand is
positioned as a couture-inspired label that
blends dramatic visual narratives with refined
produgt design, spanning apparel, accessaries,
and callectible packaging experiences.
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Marvel Haus of M §

Tts Fvolution

Brand Developrment & ldentity Design ® Creative Direction & Visual Storytelling
' Luncury Brand Positioning & Market Differentiation * Product & Collection Concept Developmennt

|1' Packaging Design & Experiential Branding * Consumer Experience & Unboxing Strategy
, Trend Analysis & Cultural Insight Application *Carnpaign Concepting & Editorial &rt Direction
‘/' Integrated Marketing Strategy (Digital & Retail) * Retail Display & Yisual Merchandising Design
Typography & Logo Systermn Developrment
Material, Color, and Finish Curation (CMF Strategy)
Brand Marrative & Messaging Development
Partfialio of Wark Creation Acrnoss Multiple Touchpoints




Flagship Store located
in the heart of Magic
Kingdom

image
generated
with

ChatGPT

blending fantsy

Boys ages 0-17 represent 30,080,000
annual

Disney park

visitors, yet remain an
underdeveloped audience in
experiential retail. |

Ever After creates a dedicated space for

boys to explore identity through style,

Flagship [ :

17.



Client Profile

A fashion or lifestyle brand
sealing to establish a distinet
market presence through
strategic brand development,
storytalling, and experiential
design. The client requires a

' comprehensive approach that

goes beyond product !
creation—focusing om building a

cohesive brand identity that
rasonates amotionally with a
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Luxury Brand Strategy

Experiential Packaging Design
| Customer Journey & Unboxing Design Delivery packaging display
L Art Direction & Visual Storytelling images generated with ChatGPT
# Multi-Sensory Brand Development M

Symbolic & Narrative Branding

Product Presentation & Merchandising

End-to-End Brand System Execution
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JUSTIN GE@RGE

LET’S CONNECT

-

L, 832.800.7150

B4 justingeorgebrand@gmail.com

B linkedin.com/in/justingeorgebrand

*
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